History of CODA’s Development
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p M%mtormg ?d of digital and online demonstration Has taken down more than 2.5 million pirated videos (as of Mar.’23)
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I, CODA has been Contributes to closing multiple large infringement
and strengthening its websites and exposing operators
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Indirect inst piracy. Collaborates with relevant oréamzatlons: and corporations on
Countermeasures displaying alert on security software, avoiding pirated contents
on search engines, and suspending advertisement and settlement
. A ®MOU w. four o MOU w. MPA ®MOU w. HK Customs
International ®Starts collaboration , ®MOU w. KCOPA
Collaboration w. MPA on joint enforcement large-scale UGC  (renewed every © MOU w. COA & MOU Rt

websites in China two years) ®MOU w. CSC

Trainin Shares knowledge such as the features of Japanese content and the way to identify
g ®Launch pirated content, steadily exganding the scoge of region and trainee. Has conducted

Seminar 127 seminars in 34 locations with 9 thousand participants (as of Mar.’23)
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For General . . . . . ®Starts participating in overseas ®Launches Etiquette of
Consumers Participates in ACA-organized PR events in Japan PR events for general consumers PR website Tegnagers’

learning program

Conducts ally-building with relevant government agencies and organizations, information sharing with member
companies through committees, information gathering and research, and policy advocacy, among others
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